
 

 

BRERA|Z: A NEW MAGAZINE THAT STARTS FROM PALAZZO BRERA 
AND EXTENDS TO THE CITY OF MILAN 

 
Milan, 16th December 2019 

 
“Rooted in history looking towards the world”: this is how the new editorial product Brera|z presents itself. A magazine 
that starting from Palazzo Brera extends to the city of Milan. 
 
Promoted and sponsored by Equita, the leading Italian independent investment bank, and conceivedand realised by 
Editoriale Domus, Brera|z is an innovative magazine which contains the stories and events of the institutions that live in 
Brera and at the same time opens up to the city and dialogues with important European laboratories. 
 
The magazine Brera|z, a quarterly Italian/English bilingual, is an editorial product that explores contemporary art galleries, 
architectures and exhibitions, and features interviews with the “stars” of the moment. A different point of view to see 
Milan, a tool dedicated to the large Italian, but also international, public that cares about culture and that attends 
museums, universities and libraries. 
 
In the first issue of Brera|z: James Bradburne, Director of Pinacoteca di Brera, artists Liliana Moro – alumna of Brera 
Academy and protagonist of the Italian Pavilion to the Venice Biennale in 2019 – and Gabriele Di Matteo. Then, a focus 
on the comeback of education in the humanities, a journey into the Botanical Garden and an essay explaining “why 
Martians come from Milan”. Finally, feedbacks and hints on food from the Italian coverybook Il Cucchiaio d’Argento. 
 
Brera|z stems from the collaboration of Equita and all the “Brera ecosystem” – the Brera Academy of Fine Arts, the 
Pinacoteca di Brera, the Astronomic Observatory, the Botanical Garden, the Brera Library, the Lombard Institute for 
Science and Art – together with the valuable support of Editoriale Domus. Brera|z is the corroboration of how different 
realities can synergistically set out their resources and skills toward the common goal to promote new tools that will 
spread culture and the “Good” of Milan. This is the second time that Equita and Editoriale Domus join their forces: in 
2018 they realized the publication “Accademia Aperta”, an editorial product to describe in details the end-of-year 
exhibition that takes place each year in Brera and that is traditionally identified as an important “challenge” for both 
teachers and students. 
 
The passion that lies behind the launch of this new editorial product is what Equita wants to instil to everybody: art and 
culture must be supported and protected, and these values are the ones that Editoriale Domus has shared since its founding 
in 1928 and that all the institutions inhabiting the Palace welcome and promote by collaborating with content for 
dissemination but also for research. 
 
“We are strongly convinced that Milan, like other European capitals, deserves a tool to communicate and promote 
interesting and unique cultural contents, and at the same time provides an overview of the main events of the city. Equita 
has always been close to the prestigious institutions of Milan and this time honours the city with an insightful magazine 
like Brera|z” declared Andrea Vismara, Chief Executive Officer of Equita. 
 
“The Brera|z magazine is a small yet important event that fills a gap around one of Europe’s most valuable cultural 
institutions. Today Brera is many things, but most of all it is one of the ventricles of Milan’s heart. A heart that we wish 
will keep on beating, stronger every day” commented Walter Mariotti, editorial director of Domus and Brera|z.   
 
“Since I have been Director General of the Pinacoteca and the Biblioteca Braidense, my aim has been to put Brera back in 
the heart of the city, from a desire to invite the Milanese to fully experience their most important museum as their second 
home, after years in which this feeling has been compromised, if not lost entirely. After four years, Brera - its Pinacoteca 
and its library - have once again captured the heart of Milan and its citizens, and I hope this affection will continue to 
grow, thanks to the contribution of “Brera-Z”. In this way, Brera will become more and more an expression of the city’s 
identity as a dynamic, innovative and creative metropolis, and an expression of the values of tolerance, openness and 
civility” states James Bradburne, director of Pinacoteca di Brera and Biblioteca Braidense. 
 
Brera|z is available at the best newsstands and bookstores.  



 

 

 
 

 
 

Equita is the leading Italian independent investment bank, reference partner of Italian companies and institutional investors. Thanks to its 45 years of 

experience, Equita can offer a clear and focused business model: Global Markets, with its Sales & Trading and Proprietary Trading business lines, offers 

brokerage on equities, bonds, derivatives and ETFs for domestic and international institutional customers, market making, specialist and liquidity provider 

services. To such activities, Equita offers a high profile Investment Banking platform, dedicated to advisory to companies and financial institutions. The 

Alternative Asset Management division, which provides traditional portfolio management along with innovative private debt and private equity portfolio 

management, such as the special acquisition vehicle (SPAC), completes the range of special and synergic services offered. Then, all business lines are 

continuously supported by a Research team recognized for its excellence. Independent advice and deep knowledge of capital markets grant Equita 

credibility among domestic and international institutional investors, ensuring a unique positioning in the Italian market, with a focus on mid & small 

caps. 

 
 

 
The publishing house Editoriale Domus was founded in Milan by Gianni Mazzocchi in 1929. His brilliant insight allowed him to look well beyond his times. 

The magazines he conceived and produced have gone down in the history of the Italian publishing industry. Since then, the founder's course of action at 

Editoriale Domus has been continued at the hand of the second and third generations. His daughter Maria Giovanna Mazzocchi and his granddaughter 

Sofia Bordone are now respectively the president and the chief executive officer of the publishing house. Covering a range of subjects including 

architecture, motor vehicles and travel, the magazine-based brands of Editoriale Domus are reputable points of reference: Domus, Quattroruote, 

Ruoteclassiche, Youngtimer, TopGear, AutoItaliana, Autopro, Dueruote, XOff Road, TuttoTrasporti, Meridiani and Meridiani Montagne.  Its cookbook 

imprint Il Cucchiaio d’Argento, translated into ten languages, is sold in bookstores. Editoriale Domus runs the business units Quattroruote Professional, 

which offers services to professional automotive specialists, and Dueruote Professional, which offers services to professional motorcycle specialists.  With 

Editoriale Domus Academy organises courses for recent graduates and companies in subjects pertaining to the specialised sectors of the above-

mentioned periodicals. Editoriale Domus owns an automotive test track used for in-house trials. Its unique history and expertise make it a constant 

dependable reference nationally and internationally for professionals and consumers alike. Originating as a publishing business, Editoriale Domus has 

risen to the challenge of a changing marketplace by evolving into a multidisciplinary, multi-platform communication system. Its style, rigour, independence 

and trustworthiness have remained intact, along with the forward-looking mentality that has distinguished it non-stop for over 90 years now 
 


